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Our Mission is simple: To transform lives by feeding our hungry
neighbors today and building a healthy, hunger-free tomorrow.

OUR VISION

To eliminate hunger in our communities. By 2030, Golden Harvest
Food Bank will ensure access to enough nutritious food for people
struggling with hunger and make meaningful progress towards
ending hunger throughout our 25-county service territory in Georgia
and South Carolina. We will do this in collaboration with our network
of partner agencies and community leaders.
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81 Capital Drive
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3310 Commerce Drive
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FROM THE CEO

Dear Friends,

When we began our journey through 2021, the
Food Bank faced many obstacles as COVID-19
continued to impact our community. But with those
challenges came opportunities that allowed us to
serve neighbors in new and powerful ways.

Because of you, we provided more than 12
million meals to in FY 2021. We implemented new
programming, like a food pantry to address military
hunger, and expanded our services across our 25
counties to feed families struggling in the fallout from
the pandemic.

And with your help, we not only continued
operating - we grew. We set high goals for the future.
We created a 10-year strategic
plan that will be a roadmap
for ending hunger in our

community, and drew
up plans for facility
renovations and a new
building to increase
capacity and serve
more families facing

hunger.
And as we look ahead, we
know that the challenges we faced made us stronger,
increasing the bond between our partners, sponsors,
and agencies as we served together.

Thank you for being part of our Golden Harvest
Food Bank family. | look to the future with hope and
with an eye toward healing for our community and for
our world, thanks to friends like you.

Grace and peace,

Ay Chrachmann
Amy Breitmann
President and CEO

CLIENT SPOTLIGHT

Bobby and Frieda always come to Mobile Markets
together, and they always share the food they
receive with others. For Bobby, it's her 4 children
and her grandkids. They live together on shared land
in the country and are working hard to make ends
meet, but lately there’s just not

enough.
It’s a story echoed
by many others as
COVID-19 continues
to affect this rural
community.
Thanks to you,
Golden Harvest was
able to distribute more
nutritious food to meet
the elevated need in 2021.
“We appreciate all that we
can get. And we know that what we
get is good food. We worked all our lives. And that’s
all we need — good food,” Bobby says.

FINANCE REPORT

REVENUE

OUR VOLUNTEERS

More than a year ago, the COVID-19 pandemic began
and everything changed. Contactless, drive-thru Mobile
Markets became essential to carrying out our mission
safely. When we pivoted from regular food distribution

methods to Mobile Markets, our
volunteers were there to pack
boxes, bag produce, and place
it all in the trunks of families
in need. They also served
meals at The Master’s
Table, collected food

during our It's Spooky to

Be Hungry® campaign,

and kept our Urban Farm
running. A big thank you

to all of the volunteers who
came alongside us to feed
families during this year of challenge

and change. You provided countless moments of hope
during a time when so many were struggling.

Value of Donated Food
Donated Funds

Agency Services & Fundraising
Investment Income & Other

Total Revenue

EXPENSES

Purchased Food

Food Distribution

Staff and Training
Administrative and Fundraising

Total Expenses

2020 2021
$24,247,847 $24,711,395
$8,808,938 $15,686,912
$1,633,438 $1,681,907
$206,940 $702,463

$34,897,163

$42,782,677

$2,066,288 $2,385,463
$23,908,406 $23,688,411
$2,802,582 $3,134,936
$1,975,634 $1,718,784

$30,752,910

$31,420,896

BY THE NUMBERS

14,179,698

Pounds of food distributed
in FY 2021

11,816,415

Meals distributed
in FY 2021

287,420

Families fed
in FY 2021

2,256,760

Pounds of produce
distributed in FY 2021

95%

of all donations
go towards our
programs.




